
RESEARCH FINDINGS:  
UNDERAGE ALCOHOL ACCESS & CONSUMPTION
Internet, Phone, and Mail

Summer 2006



 

Page 1 
 

 
 

Underage Alcohol Access:  The Internet – A New Frontier 
  

An Estimated 551,000 Minors (Ages 14-20) Admit Buying Alcohol Themselves Via Internet 
3.1 Million Know a Friend Who Has Bought Alcohol Online  

 
Topline Findings from Teenage Research Unlimited (TRU); Survey Conducted April 2006 

Objectives and Methodology in Brief:  Teenage Research Unlimited (TRU) conducted quantitative research to assess minors’ online and 
phone alcohol ordering practices; awareness of Web sites that sell alcohol; assumptions about the practicality of using the Internet or phone 
to circumvent underage drinking laws; propensity to order alcohol via the Internet, phone or mail; and their alcohol consumption habits. 
Survey results are a clear warning that underage access increases as word spreads among peers about the availability of alcohol online, by 
phone or by mail. The online survey was commissioned by the Wine and Spirits Wholesalers of America, Inc., a national trade association in 
Washington, D.C. 

The survey was fielded from April 3-11, 2006, and was completed by 1,001 people ages 14-20 (yielding a margin of error of plus or minus 
three percentage points for this sample in total, at a 95 percent confidence level).  For those results that fall in the range of 95 percent, and 
above and five percent and below, the margin of error is much lower.  Resulting data have been weighted according to the 2004 U.S. 
Census and are representative of the national population of the surveyed age group.  The questions can be found, as they appeared to 
respondents, in the Appendix at the end of this report.  

* * * 

Teenage Research Unlimited (TRU) is a pioneer in the field of teen research, providing quantitative and qualitative data since 1982.  TRU 
offers expertise in the field of social marketing on a diverse range of issues including: tobacco and drug use; underage drinking; sexual 
assault; life safety; education; crisis management; and skin cancer.  TRU has conducted research projects for the Office of National Drug 
Control Policy, Partnership for a Drug-Free America, American Medical Association, Centers for Disease Control and the National Safety 
Council.   
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Key Takeaways 
 

• Millions of minors either are buying alcohol online 
or know someone underage who has – this 
includes wine, beer and liquor.  

• Two percent (551,000) of those ages 14-20 say 
they personally have bought alcohol online, and 
the figure rises to 578,000 when adding phone 
purchases.  

• Millions more minors are visiting Web sites that 
sell alcohol.  

• The vast majority say their parents cannot control 
what they do on the Internet.    

• As exposure and awareness of buying alcohol 
online increase, even more minors can be 
expected to purchase wine, beer and liquor 
online. 

Key Findings 

Two percent (551,000) of those ages 14-20 say they 
personally have purchased alcohol online.  (Pg. 16) 

> That figure rises to 578,000 when adding phone 
purchases.  (Pg. 16)  

3.1 million minors (12%) ages 14-20 report having a 
friend who has ordered alcohol online.  (Pg. 14)

 

> Add phone purchases, and the figure rises to 3.4 million 
(13%) who have a friend who has bought alcohol remotely.  
(Pg. 14) 

> Alcohol bought online is shared among friends.  Three 
percent of those surveyed admit to consuming alcohol 
purchased by someone else online or by phone – roughly 
735,000 minors ages 14-20 nationwide. (Pg. 16)     

> More than half of those with friends who have obtained 
alcohol illegally online or by phone, say those friends: 
share it (80%), drink it themselves (79%), use it for a party 
(77%), or give it to another individual under the legal 
drinking age (53%).  (Pg. 15) 

Nearly one in 10 (9%) of those ages 14-20 have visited a 
site that sells alcohol.  (Pg. 19) 

> Other adult Web sites attracting young people include 
those devoted to gambling (26%) and sexually explicit 
content (80%).  (Pg. 19) 

> Roughly the same number have visited a tobacco-sales 
site as one that sells alcohol (9%).  (Pg. 19) 

One-third – nearly 8.9 million ages 14-20 nationwide – 
are open to the possibility of an online alcohol 
purchase before age 21.  (Pg. 20) 

> One in 20 (5%) anticipates they will buy alcohol online as a 
minor:  Three percent said they “probably will” make an 
underage purchase online and two percent said they 
“definitely will.”  (Pg. 20)  



 

> Nearly one in 10 reports being “on the fence” about his/her 
intentions: eight percent say they “might or might not” buy 
alcohol online before reaching age 21, while four percent 
“don’t know.”  (Pg. 20) 

Seventy-five percent say their parents aren’t able to 
control what they do on the Internet.  (Pg. 9) 

> While 60 percent say parents wouldn’t find out if they used 
the Internet for something they weren’t supposed to, 68 
percent report parents don’t try to control their online 
activity.  (Pg. 9) 

> Separately, 81 percent say parents trust their judgment 
when using the Internet.  (Pg. 8) 

Implications and Recommendations  
 
New data reveal that millions of minors either are buying, or know 
someone who is buying, wine, beer and liquor online and having it 
home delivered without an ID check, while many more are already 
visiting Web sites that sell alcohol.  As awareness and exposure 
to online alcohol Web sites increases, even more minors can be 
expected to buy wine, beer and liquor online unless steps are 
taken today to address the problem.  
 
Today, nearly half of those ages 14-20 are aware that alcohol is 
available for purchase via the Internet, over the telephone or 
through the mail, and most report limited parental supervision of 
their online activities.   
 
Based on Teenage Research Unlimited’s expertise, more 
experimental young people will likely facilitate increased 
awareness and, eventually, comfort with the Internet as an alcohol 
distribution source.  These more experienced friends help spread 
experimental behavior among young people at large.  Great care 

must be taken to discourage underage alcohol sales online, 
before familiarity and eventually, purchase intent increases.   

> The majority of those ages 14-20 have already consumed 
alcohol.   

> Nearly half of those ages 14-20 understand that alcohol is 
available from a remote source. 

> Nearly half also perceive a low risk for those who do order 
alcohol online or over the phone. 

> Young people are trusted – and so have ample opportunity 
to make adult purchases online if they choose to. 

> Nearly one in five (19%) has a debit card in their own 
name.  (1. TRU Study) 

 
To see where alcohol is headed, we need only to look at the 
booming growth of online adult content.  In the eyes of the public, 
the Internet is inextricably linked with sexually explicit images. 
This familiarity, combined with lax supervision, results in a 
dramatic 70 percent of those ages 14-20 who claim it would be 
easy to obtain such images online. This level of familiarity also 
leads to diminished concerns about being caught in attempts to 
access such images. 

 

 
The TRU Study; Spring 2006/Wave 47 
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Detailed Findings 
 

 

 

> The vast majority of those surveyed (93%) use the Internet 
daily [not charted].  Among minors ages 14-17, 92 percent 
use it daily.   
» Among daily users ages 14-20, 72 percent say they use the 

Internet three hours per day or more. Among those ages 14-
17, two-thirds (67%) are online three or more hours per day.  

» More than one-third (35%) of daily Internet users ages 14-20 
report using the Internet five hours per day or more. Among 
those ages 14-17, 31 percent use the Internet this often. 
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> The vast majority (97%) of those ages 14-20 report using 
the Internet at home. 

> Nearly half of respondents (47%) use the library to access 
the Internet. 
» Nearly as many (42%) report logging on from friends’ houses.  

» Significantly more young minors ages 14-17 report taking 
advantage of Internet access at a friend’s house compared to 
those ages 18-20. 

> Just one in five (20%) of those ages 14-20 reports using 
the Internet at work.  
» Significantly more 18- to 20-year-olds report taking advantage 

of work-based Internet access than do those ages 14-17. 

» Nearly as many of those ages 18-20 use their mobile phone 
for accessing the Internet (18%) as while at a job. 
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> More of those ages 14-20 say their parents know “very 
little” or “nothing” about their online habits (39%) than say 
they’re aware of “everything” or “a lot” (25%). 
» Among minors 14-17, 39 percent say their parents know “very 

little” or “nothing” of what they do online. 

» One-fourth (25%) of those ages 14-20 say their parents know 
“some” of their online behaviors. 

» Only one-fourth of those ages 14-20 say their parents know 
“everything” (7%) or “a lot” (18%) about what they do online. 

> Half as many boys (5%) as girls (10%) claim their parents 
know “everything” about their online activities, while 
significantly more boys (45%) than girls (32%) say parents 
know “very little” or “nothing” about their online habits. 
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> Fully 81 percent of those ages 14-20 say parents trust 
their judgment when using the Internet.   

> More than half (54%) of those ages 14-20 say they’re often 
home without adult supervision. 

> Significantly more of those ages 18-20 (63%) say they 
often have the run of the house during their parents’ 
absence than younger respondents, but almost half (48%) 
of those ages 14-17 say they, too, are often home without 
supervision.  
» Those ages 18-20 tend to be both more experimental and 

more experienced in regard to activities forbidden to young 
people. 
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> Among those ages 14-20, 76 percent report their parents 
don’t limit the time they spend on the Internet. 
» The vast majority of those ages 18-20 (87%) say parents 

don’t limit online time compared to 68 percent of those ages 
14-17.   

> Fully, 75 percent of those ages 14-20 say their parents 
aren’t able to control what they do on the Internet.  
» The figure is higher among those ages 18-20 (86%), while 

67 percent of minors ages 14-17 report parents can’t control 
their online behavior.    

> A total of 68 percent of those ages 14-20 report parents 
don’t try to control their online activity.   
» Most of those ages 18-20 (83%) say parents don’t try to 

control the way they use the Internet.  Among those ages 
14-17, 56 percent report parents don’t try.   

> A majority of those ages 14-20 – 60 percent – say parents 
wouldn’t find out if they used the Internet for something 
they weren’t supposed to.  
» More 18-20 year-olds (67%) say parents wouldn’t find out 

compared to 55 percent of those ages 14-17.  
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> A large percentage of those ages 14-20 are aware it’s 
possible to purchase adult products (alcohol, cigarettes, 
prescription drugs and sexually explicit materials) through 
the Internet, phone or mail.  

> Awareness that cigarettes are available online (38%), by 
phone (19%) and by mail (27%) is slightly higher than that 
of alcohol. 

> Significantly larger numbers know prescription drugs are 
available remotely, including 58 percent who say they are 
available online. 
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> Four out of five (79%) say sexually explicit material is 
available online and a majority say this is also true for 
phone and mail. 

 

 

 

 



 

 
 

 

> Four out of 10 (39%) of those ages 14-20 believe alcohol 
is available either by Internet, phone or mail. Among 
minors ages 14-17, 33 percent believe this. 

> Less than half of minors ages 14-20 aren’t sure whether 
it’s possible to order alcohol via the Internet, telephone or 
mail – and just 17 percent believe none is an option. 
» More than one-third of respondents (34%) report it’s possible 

to buy alcohol online. 

» One in five (20%) understands it’s possible to obtain alcohol 
through the mail. 

» Nearly one in five (17%) says alcohol may be ordered over 
the telephone. 
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> Asked about the difficulty (or ease) of ordering adult 
products online or by phone, nearly half of those ages    
14-20 say some form of alcohol would be “easy” to get. 
» More than one-third (37%) of those ages 14-20, and 

significantly more girls (42%), say it’s easy to get wine online 
or by phone. 

» In addition, 44 percent of those ages 14-20 regard wine 
coolers as “easy” to obtain. Some 42 percent say the same 
about alcopops and beer. 

» Even liquor – the form of alcohol young people judge hardest 
to obtain – doesn’t seem to pose a particular challenge to 
one-third (33%) of those underage.  

> Notably, significantly more girls than boys regard remote-
purchase of all alcohol forms (whether online or by phone) 
as “easy.” 
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> Nearly half (45%) of those ages 14-20 believe they would 
be able to order alcohol online or over the telephone 
without fear of being caught. 
» Those ages 18-20 are more skeptical of law enforcement: 

Half (50%) believe a minor could get away with ordering 
alcohol, compared to 40 percent of minors ages 14-17. 

» Further, this question skews female: More girls than boys 
appear to feel safe buying adult-oriented products online. 
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> Nearly four in five (79%) of those ages 14-20 say at least 
one friend drinks alcohol. 
» Notably, more than nine out of 10 of those ages 18-20 (91%) 

report having friends who drink. Among minors ages 14-17, 
70 percent report having a friend their age who drinks. 

> More than one in 10 (12%) – 3.1 million – ages 14-20 
know a friend who has purchased alcohol online.  
» Add phone purchases and the figure rises to 3.4 million 

(13%) who have a friend who has bought alcohol remotely.  

> More say their friends drink than say their friends smoke: 
Some 77 percent of respondents report having one or 
more friends who smoke cigarettes. 
» The same number of those ages 18-20 report having a friend 

who smokes (91%) as report having a friend who drinks. 

» More minors ages 14-17 say they have friends who drink 
(70%) than have friends who smoke (67%). 

> Nearly seven in 10 (69%) of those ages 14-20 say their 
friends have visited Web sites they are not legally old 
enough to enter. 
» Significantly more boys (78%) than girls (59%) report having 

a friend who visits Web sites when under the legal age.  

> Half (51%) of those ages 14-20 – and a significantly 
greater number of those ages 18-20 (69%) – say they 
have a friend who has used a fake ID. The number is 
almost four in 10 (38%) among minors ages 14-17. 
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> A strong majority of those ages 14-20 whose friends 
purchased alcohol online or over the phone say the buyer 
used it in multiple ways. 
» Four out of five (80%) say the buyer shared it with one or 

more of his/her friends. 

» Nearly as many (79%) say the purchaser drank the illegally- 
obtained alcohol himself/herself. 

» And more than three-fourths (77%) say friends used their 
purchases to supply a party. 

> More than half of these respondents (53%) say the 
purchaser gave the alcohol to an underage individual. 
» More than two in five (43%) sold it to someone who wasn’t of 

legal buying age. 

> Roughly one in four (24%) says the purchaser had the 
alcohol confiscated after being caught with it. 

> One in six (17%) says the purchaser still had some or all of 
the alcohol in his/her possession.  
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> More than half (56%) of those surveyed – and significantly 
more of those ages 18-20 (74%) – report drinking more 
than a sip of alcohol.  Among minors ages 14-17, 42 
percent have had alcohol. 

> Nearly three in five (58%) of those ages 14-20 – and 
significantly more boys than girls (69% vs. 47%, 
respectively) – report visiting an adult Web site when under 
the legal age.  

> Nearly one-third (29%) of those ages 14-20 – and 
significantly more of those ages 18-20 (43%) – report they 
have smoked cigarettes. 
» Among those ages 14-20, 77 percent know a friend who 

smokes.   

> Approximately 3 percent – 735,000 – of those ages 14-20 
say they have consumed alcohol that was purchased by 
someone else online or by phone. 

> Two percent – 551,000 – of those ages 14-20 say they 
personally have bought alcohol online and the figure 
rises to 578,000 when adding phone purchases.   
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Among those ages 14-20 who have consumed alcohol… 

> More have consumed liquor (75%) than any other kind of 
alcohol. 

> Though wine is not traditionally considered a top teen 
choice, nearly two-thirds (64%) of those ages 14-20 report 
having consumed wine at one time or another.  

> Six out of 10 (60%) say they have consumed beer. 

> More than two-thirds (68%) of those ages 14-20 report 
having had alcopops. 

> Slightly more than half (55%) have tried wine coolers. 

> Several gender differences present themselves in this 
data: 
» Alcopop consumption skews female and older. 

» Beer consumption skews older and is much more common 
among boys than girls (73% vs. 47%). 

» Significantly more females (65%) than males (44%) report 
experience with wine coolers. 
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> Nearly half (48%) report “sometimes” or “often” drinking 
liquor. 
» Significantly more of those ages 18-20 report occasional 

liquor consumption, but 38 percent of those ages 14-17 also 
report drinking liquor. 

> More than one-third (34%) of those ages 14-20 report 
periodic beer consumption (26 percent among minors ages 
14-17). 
» This response skews older and heavily male. 

> Nearly one-third (29%) of those ages 14-20 report 
occasionally consuming alcopops, as do 25 percent of 
minors ages 14-17. 
» This response skews older and heavily female. 

> Roughly one-fourth (26%) of those ages 14-20 report 
consuming wine “sometimes” or more frequently (23% 
among minors ages 14-17). 

> More than one in five (22%) ages 14-20 report occasionally 
consuming wine coolers, as do 20 percent of those ages 
14-17. 
» This response skews dramatically female. 
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Among those who have visited an adult Web site … 

> Nine percent say they have visited a site that sells 
alcohol. 
» Significantly more 18- to 20-year-olds (14%) report venturing 

onto alcohol-sales Web sites. As seen in previous data, these 
individuals report greater willingness to experiment with 
alcohol than do their younger counterparts. 

> One respondent in 10 says he or she has visited a site that 
sells tobacco products. 

> Approximately one in 20 (6%) reports visiting a Web site 
devoted to prescription drug sales.  

> Many young people (43%) report going to some other 
age-restricted site. 
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> One-third – nearly 8.9 million ages 14-20 nationwide – 
are open to the possibility of an online alcohol 
purchase before age 21.   

> One in 20 (5%) – approximately 1,339,000 nationwide – 
actually anticipates he/she will buy alcohol online as a 
minor: Three percent said they “probably will” make an 
underage purchase online, and 2 percent said they 
“definitely will.” 

> Nearly one in 10 reports being “on the fence” about his/her 
intentions: Eight percent say they “might or might not” buy 
alcohol online before reaching age 21 while four percent 
“don’t know” [not charted]. 

> Roughly one in six (17%) says they “probably will not” 
purchase alcohol online as a minor, but they refuse to rule 
out the possibility. 

> Two-thirds (66%) say they “definitely will not” purchase 
alcohol online before they turn 21, leaving one-third of this 
population open to the possibility of buying before they are 
of legal age. 
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APPENDIX 
 

 

 

 

> All data have been weighted – by age, gender, geographic 
region, residence type and ethnicity – to be representative 
of the national online population ages 14-20. 

> The vast majority of respondents (93%) are students – 
either full-time or part-time. 
» Perhaps not surprisingly, more individuals of secondary-

school age (14- to 17-year-olds) reported a full-time education 
status. 
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WSWA’s April 2006 Survey Questions 
 
1. Are you male or female? 

Male 1 
Female 2 

 
2. What is your age? _________ {TERM IF NOT 14-20} 
 
3. Are you a student? 

Yes, full-time 1 
Yes, part-time 2 
No 3 

 
4. On average, how often would you say you… 

{RANDOMIZE} Daily 
Every 2-3 

Days 
Every 4-6 

Days 
Every 1-2 

Weeks 
1-2 Times 
Per Month 

Every 2-3 
Months 

Less 
Often Never 

Use the Internet 1 2 3 4 5 6 7 8 
Eat fast food 1 2 3 4 5 6 7 8 
Attend religious services 1 2 3 4 5 6 7 8 
Exercise at a gym 1 2 3 4 5 6 7 8 
Do community service or 

charitable work 1 2 3 4 5 6 7 8 

 
5. {ASK IF USE THE INTERNET DAILY AT Q.4)} How many hours would you say you use the Internet each day on 

average? 

Less than 1 hour per day 1 
1-2 hours per day 2 
3-4 hours per day 3 
5-6 hours per day 4 
More than 6 hours per day 5 

 
6. {ASK IF USE THE INTERNET (1-7 AT Q.4)} Where do you use the Internet? Please mark all that apply. 

At home 1 
At work 2 
At a friend’s house 3 
At the library 4 
At an Internet café 5 
At Internet hot spots (using a laptop or other device) 6 
On your mobile phone 7 
Somewhere else 8 
Don’t know 9 

 
7. {ASK IF USE THE INTERNET (1-7 AT Q.4)} How much do your parents know about where you go and what you do 

on the Internet? 

Everything 1 
A lot 2 
Some 3 
Very little 4 
Nothing 5 
I don’t live with my parents 6 

 



 

 

8. How much do you agree or disagree with each of the following statements? 

{RANDOMIZE} 
Strongly 
Disagree 

Somewhat 
Disagree 

Neither 
Agree Nor 
Disagree 

Somewhat 
Agree 

Strongly 
Agree 

Don’t 
Know 

I’m often home without my parents (or any other adult) 1 2 3 4 5 6 
My parents limit the time I spend on the Internet 1 2 3 4 5 6 
My parents are able to control what I do and where I go 

on the Internet 1 2 3 4 5 6 
My parents try to control the way I use the Internet 1 2 3 4 5 6 
My parents trust my judgment when I use the Internet 1 2 3 4 5 6 
My parents would find out if I used the Internet for 

something I wasn’t supposed to 1 2 3 4 5 6 

 
9. As far as you are aware, which of the following is available for sale on the Internet, through the mail, or through toll- 

free ordering? Please mark all that apply in each row. 

 
Through 
the Mail 

Over the 
Phone (800#) 

On the 
Internet 

None of 
These 

Don’t 
Know 

Beer, wine and liquor 1 2 3 4 5 
Cigarettes 1 2 3 4 5 
Prescription drugs 1 2 3 4 5 
Sexually explicit material 1 2 3 4 5 

 
10. How easy or difficult do you think it would be for someone who was under the legal age to buy each of the following 

online or over the phone (using an 800 number)? 

 
Very 
Easy 

Somewhat 
Easy 

Neither Easy 
Nor Difficult 

Somewhat 
Difficult 

Very 
Difficult 

Don’t 
Know 

Alcopops (Mike’s Hard Lemonade, Smirnoff Ice, etc.) 1 2 3 4 5 6 
Beer 1 2 3 4 5 6 
Hard liquor (whiskey, vodka, etc.)  1 2 3 4 5 6 
Wine  1 2 3 4 5 6 
Wine coolers  1 2 3 4 5 6 
Cigarettes 1 2 3 4 5 6 
Prescription drugs 1 2 3 4 5 6 
Sexually explicit material 1 2 3 4 5 6 

 
 
11. How likely or unlikely do you think it is that someone would get caught if they were under the legal age and bought 

…(SEE ITEM BELOW)… online or over the phone (using an 800 number)? 

ITEM PURCHASED 
Very 

Unlikely 
Somewhat 

Unlikely 
Neither Likely 
Nor Unlikely 

Somewhat 
Likely 

Very 
Likely 

Don’t 
Know 

…Alcohol… 1 2 3 4 5 6 
…Cigarettes… 1 2 3 4 5 6 
…Prescription drugs… 1 2 3 4 5 6 
…Sexually explicit material… 1 2 3 4 5 6 

 
12. Do you know any friends your age that… 

 YES NO Don’t Know
Drink alcohol (wine, beer, etc.) – more than just a sip 1 2 2 
Smoke cigarettes 1 2 2 
Have called a phone number (800# or 900#) when they didn’t actually 
meet the age requirement 1 2 2 
Visited a Web site when they didn’t actually meet the age requirement 1 2 2 
Have purchased alcohol (wine, beer, etc.) online 1 2 2 
Have purchased alcohol (wine, beer, etc.) over the phone using an 800 
number 1 2 2 
Have used a fake ID 1 2 2 

 



 

 

13. {ASK IF EVER PURCHASED ALCOHOL ONLINE OR OVER THE PHONE AT Q.12} In what way (or ways) was the 
alcohol that your friends purchased online or over the phone used? Please mark all that apply. 

Drank it themselves 1 
Drank it with one or more of their friends 2 
Used it for a party 3 
Gave it to someone else who was under the legal drinking age 4 
Sold it to someone else who was under the legal drinking age 5 
Not used – they still have some (or all) of it 6 
Got caught with it, so it was taken away 7 
Something else 8 
None of these 9 
Don’t know 10 

 
{SCREEN BREAK} 

 
You’re about half way done! We’d like to remind you to please answer all questions honestly. As you may already 
know, we never disclose the identity of any individual. Your answers will always be kept strictly confidential and 
results will be for large groups of people—not individuals. Thanks! 

{SCREEN BREAK} 
 
14. Have you ever… 

 YES NO Don’t Know
Drank alcohol (wine, beer, etc.) – more than just a sip 1 2 2 
Smoked cigarettes 1 2 2 
Called a phone number (800# or 900#) when you didn’t actually meet the age 
requirement 1 2 2 
Visited a Web site when you didn’t actually meet the age requirement 1 2 2 
Purchased alcohol (wine, beer, etc.) online 1 2 2 
Purchased alcohol (wine, beer, etc.) over the phone using an 800 number 1 2 2 
Drank alcohol that was purchased by someone else online or over the phone using 
an 800 number 1 2 2 
Used a fake ID 1 2 2 

 
15. {ASK IF DRANK ALCOHOL AT Q.14} How often would you say you drink each of the following alcoholic drinks? 

 Never Rarely Sometimes Often Very Often Don’t Know 
Alcopops (Mike’s Hard Lemonade, Smirnoff Ice, etc.) 1 2 3 4 5 6 
Beer 1 2 3 4 5 6 
Hard liquor (whiskey, vodka, etc.)  1 2 3 4 5 6 
Wine  1 2 3 4 5 6 
Wine coolers  1 2 3 4 5 6 

 
16. {ASK IF VISITED SITE WITHOUT MEETING AGE REQUIREMENT AT Q.14} What types of Internet sites, if any, 

have you visited (and browsed) even though you didn’t meet the age requirement? Please mark all that apply. 
{RANDOMIZE 1-5} 

A sexually explicit site 1 
A site that sells alcohol 2 
A site that sells tobacco products 3 
A gambling site 4 
A prescription drug site 5 
Some other age-restricted site 6 
None of these 7 

 



 

 

17. {ASK IF EVER PURCHASED ALCOHOL ONLINE OR OVER THE PHONE AT Q.14—HIDE APPROPRIATE 
RESPONSES IF “NO” TO ONLINE OR PHONE} Which of the following methods have you used to pay for alcohol 
purchases made… Please mark all that apply. 

 
Credit 
Card

Debit 
Card

An online payment 
service (like PayPal)

None of 
These

… Online 1 2 3 4 
… Over the phone using an 800 number 1 2  4 

 
18. {ASK IF PAID FOR ALCOHOL USING CREDIT OR DEBIT CARDS (Q.17)} Whose credit or debit cards have you 

used for buying alcohol… Please mark all that apply. 

 
My Own 

Card

One of My 
Parent’s 

Cards
My Brother or 
Sister’s Card

My 
Friend’s 

Card

A 
Relative’s 

Card
Someone 

Else’s Card
None of 
These

… Online 1 2 3 4 5 6 6 
… Over the phone 
using an 800 number 1 2 3 4 5 6 6 

 
19. {ASK IF EVER PURCHASED ALCOHOL ONLINE OR OVER THE PHONE AT Q.14} In what way (or ways) was the 

alcohol that you purchased online or over the phone used? Please mark all that apply. 

Drank it yourself 1 
Drank it with one or more friends 2 
Used it for a party 3 
Gave it to someone else who was under the legal drinking age 4 
Sold it to someone else who was under the legal drinking age 5 
Not used – still have some (or all) of it 6 
Got caught with it, so it was taken away 7 
Something else 8 
None of these 9 

 
 
20. {ASK IF EVER PURCHASED ALCOHOL ONLINE OR OVER THE PHONE AT Q.14} How many times would you 

say you’ve bought alcohol online or over the phone? 

1 Time 1 
2-3 Times 2 
4-5 Times 3 
6-10 Times 4 
More than 10 Times 5 
Never 6 

 
21. How likely would you say you are to purchase alcohol before you are 21 years old… 

 
Definitely 
Will Not 

Probably 
Will Not 

Might or 
Might Not 

Probably 
Will 

Definitely 
Will 

Don’t 
Know 

…Online 1 2 3 4 5 6 
…Over the phone using an 800 number 1 2 3 4 5 6 

 
{SCREEN BREAK} 



 

 

 
22. What state do you live in? {PULL-DOWN MENU} 
 
23. What is your zip code at home? __ __ __ __ __ 
 
24. Which of the following best describes where you live?  

Urban, city environment 1 
Suburban or town/village environment near a city 2 
Rural or small town environment 3 

 
25. Are you… {ALLOW MULTIPLE RESPONSES} 

Alaskan Native or American Islander 1  Hispanic / Latino 4 
Asian or Pacific Islander 2  White or Caucasian 5 
Black / African-American 3  Other 6 
   Decline to answer 7 
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